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StanleyBlack&Decker

Who We Are

Largest Tool Manufacturer in the World

Founded in 1843 Securit

Solutions

173 Years

< Global Tools
Engineered & Storage
a Fastening \ $8B

$2B

Fredrick T. Stanley $1ZB Revenues
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STANLEY  DEWALT | BOSTITCH
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StanleyBlack&Decker

How Climate Change Changed Us...

« Growing concerns on the environment

* Public appetite for all things “green”

» Adjust to shift in demographics from “Baby Boomer” to “Millennials”
 Shift on the “Street” to companies who embrace “green”

« Employee concerns

* \We became socially responsible

We address it through sustainability
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StanleyBlack&Decker

R OUR PEOPLE
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How we brand sustainability

. | EWW
WASHmG ECOSMART How we go after It:

\ —a® Energy, Waste & Water
_ Greenisatrend Sustainabilityisamindset |
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StanleyBlack&Decker

Most consumers prefer sustainable products, but have
concerns about price, performance, and credibility

{

Yet consumers rank quality, price, safety,
convenience, innovation, and style above
environment impact.

Motivations for Switching Brands
= AIfMarkets @ Developed Gouniries Developing Countries
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Consumers say they will purchase responsible
products if they perform well, don't cost more,
and have believable, tangible envt| benefits.
Barriers and Levers to Sustainable Purchasing
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StanleyBlack&Decker

2020 EHS Goals

Set transparent,

measurable goals that

holds everyone

accountable for driving

Uecpes People Planet Product

«Drive prevention and
set a goal to
eliminate any life
changing injuries

*Reduce energy and

water by 20%

*Reduce waste

generation by 20%;
80% reused

*Reduce carbon

Set a global

standard with 65%
external
certifications

eImprove product

sustainability and

emissions by 20%; social accountability
\ r'ﬂ source 10% with select suppliers
cid o / S‘mrem ' renewable energy in CDP
openE Y .

SBD Benefits:
By 2020 for MFG/DC

« Save 50 mil gal water

« Save $5 mil via elimination
of life changing injuries

« Save 370 mil kBTU energy

» Save 1100 tons waste from
landfill

» Source sufficient renewable

energy to power Latin
America MFG/DC

operations annually
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StanleyBlack&Decker
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The Index represents the top 20% of the largest 600 U.S.
companies in the Dow Jones Sustainability North America Index
based on economic, environmental and social criteria.

==5&P 500 index ===DOW

jones sustainghility index

Dow Jones

Sustainahility Indices

In Callaboration with RobecoSAM @

hﬁ\"—_—

1/5/1998

10/1/2000 6/28/2003 3/24/2006 12/18/2008 9/14/2011

Stanley Black & Decker is ,?

RECOGNIZEDIN ®
THE MARKETPLACE ¥

Patent Board  Mwimywiens  FORTUNE
INNOVATIVE SUSTAINABILITY ADMIRED

= Facogracad m 2 e place 2wk

>0
L]

Newsweek BN L0 RS}

GREEM RANKINGS
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StanleyBlack&Decker

Transparency Drives Performance

MEMBER OF

Dow Jones
Sustainability Indices

In Collaboration with RobecoSAM «

“Stanley Black & Decker has been selected as a component of

the Dow Jones Sustainability Index (DJSI)

for the fifth consecutive year. This year's recognition reported
an overall increase in our score from 71 to 75.”

ROBe=CO «

Number of Members
Number of Companies in Invited Universe

11
98

Company Country
Caterpillar Inc [HEAR
Cummins IncE

Ingersoll-Rand PLC @IRD. United States

@B:ati €1 Decker @ States

Xylem Inc xvlem United States

United States L ]

United States

O company in invited Universe

StanleyBlack&Decker

DISI Wol

IV

CDPF ;
e, Wl SBR

“Achieving the highest attainable score on both the
Climate Disclosure Leadership Index and Climate A List
reflects the hard work and dedication on the part of all
the Stanley Black & Decker associates who instill
sustainable thinking into everything that we do”

for North America

5 ~John Lundgren, Chairman
15
., DisiNorth Industrials

% C5X Corporation o TNy
. Pitnay Bowes Inc. o Mew
- Raytheon Compary "
. Q_-.La Black & ]B;WD o T
. United Techmologies Corporation Mew

® pmember of DISI



StanleyBlack&Decker

STANLEY.

-
ECOSMART
L=

DEWALL

BLACK+
DECKER

BLACK+ DECKER

ECOSMART

o
ECOSMART

DEWALT

Brad Nails
Clavos de puntilla

Clous & téte encastrée
DBN18({25 swmr -

18 il

==

Tag to WebS|tes Produce

: ads . A -:;‘
web videos, articles, =

blogs that highlight
sustainable products,
“green” DIY projects...

StanleyBlack&Decker

. parne!

r with Cllle

Tag to Packaging OR Codes:
Link back to sustainability
page for more information,

content, project ideas....




StanleyBlack&Decker

Generation Born Performance Cues

1930 ifi 8
TRADITIONALIST o Hard Work, Sacrifice, ﬂv \ 950 Retired
1945 Delayed Gratification '
Competitive
1946 av 0
BABY BOOMER to Enjoy Leading Teams é go é‘: dicr:]onsumer
1964 “Work Hard, Pay Your Dues” P g
1965 Naturally Skeptical 49% At Least
GEN X to Loyal To Individuals Some College

1980 Technology & Media Savvy
1981 Job Hoppers 90% Plan To Leave

MILLENNIAL to Multi-Taskers Iﬂ Witrc:in 5 Years

Work/Life Balance

StanleyBlack&Decker




StanleyBlack&Decker

>

ECOSMART

Planet \/ Product
® EHS Annual ® Marketing differentiation
Sustainability Reports ® Transparency in our
® Showcase leadership marketing
using sustainability ® Innovation: design and
awards and recognitions development
® Environmental impact
Innovation: “Leading I?eo le o Talent : “Machinery and electrical
companies are increasingly ¢ Corporate Social Responsibility companies’ ability to innovate and
using life cycle analysis to drive ) . successfully commercialize
innovation, deliver cost savings Community outreach programs ‘sustainable ‘products depends on
and lower environmental ® Employee wellness programs their ability to attract and retain
impacts to their customers” o " ‘sustainable’ talent.”
DJISI Analyst Safety awards and recognitions DJISI Analyst
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StanleyBlack&Decker

StanleyBlack&Decker

The start of your
international career

Stanley Black & Decker < e

in w
E u ro pe ‘ hy l o I n us? Forbes Magazine Most
Repuiable Companies

Kers Tafmenaos

Stanley Black & Decker is the largest tool manufacturer in the world (Fortune 500). Cur
industrial tool businesses build the tools that build your world. Qur brands: Stanley,
Black&Decker, DeWalt, Porter-Cable, Mac Tools, Facom, Usag, Bostitch.

Our website: <//kariera.sbdinc. pl/

For our Warsaw office, we're currently looking for f |
] - T

Junior Accountant AP (Ttalian/French)

ECOSMART

Responsibilities:

+  Daily mvoice processing lifecycle management

+ Verification of incoming PO and Non-PO mvoices

«  Accurate baoking of AP transactions (imvoices, credit notes)

*  Vendor accouat reconciliation

+  On-time guery resolution - vendor and local market

«+  Daily mvolvement/cooperation with AP, Treasury, GL gronp, as required
» Ensure timely and correct completion of AP tasks

+ Ensure daily updates of KPI's statistics

Requirements:

StanleyBlock&Decker Em_i:ﬂ:n_;l'_l: “ECOSMART. We
? i . work, operate, design,
! 1 Qur commitment 1o a Su

* Very good kmowledge of English + additionally: Italian OF. French

+ Degree in Finance/Economics or experience in Accounts Payable is preferred
+ IT skalls: MS Excel (mntermediate level).
.

SAP knowledge will be an advantage
Attention to detail and great organization skills 2 I N " ¥ k "
Excellent mterpersonal skills, team spirit i ! B - . » i fr sport our produ

We offer: B " ’ T

+  Work in an international company giving a good opportunity to develop professional i .
and foreign language skills I
+  Ambitious and motivating . zoked &Ry
+ Labor law confract : it ! ket
+ Private medical care

v i . ' ' T,
m i | responsibility
We reserve the right to reply to selected offers only. m L "

lim Loree

r social
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StanleyBlack&Decker

-

ECOSMART

WE STRIVE TO REDUCE
OUR ENVIRONMENTAL
FOOTPRINT & PROMOTE
SUSTAINABILITY.

Our Mission
Our Values ] ] ) -~ )
Product At Stanley Black & Decker, we believe in excellence through sustainability —in
"~ EcoSmart: The Brand our products, our people, and our practices. We're committed to sustainable
People business policies and initiatives that reduce our impact on the environment and
Corporate Social Responsibility improve the quality of life in every community we reach.
Employee Wellness Programs o )
Operations In a_ddltlon to cprporate level technolpgles a_nd processes that reduce our _
Environmental Impact environmental impacts, many of our industrial and consumer tools and solutions
are designed to help our customers reduce their water consumption, energy use,
Our Progress and waste generation.
Sustainability Reports Read a message about sustainability
Awards and Recognitions from our President and CEO, John

Lundgren.
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StanleyBlack&Decker

Market transformation
Catalyzing industry-wide shifts in
behavior, business models, and

Integrating sustainability as broader market dynamics

5| g@al and source of
innovation ir StanleyBlack&Decker

Improving operations ‘/ and development
through projects with : . " e, O .,
famraand @ Moving from ‘Proactive’ to ‘Transformative’ to
ayba iods . T
Understanding and = - @ advance our Sustainability strategy.

meeting legal

rets in

regitge’ of operation Business innovation
Exploring new markets, partnerships,
and platforms using sustainability as a
lens for targeting strategic growth
opportunities

Messaging sustainability

efforts with credibility and
clear links to core business >
Identifying and plannin and strategy StanleyBlack&Decker ECOSMAR
ying and p g Source: Green Order, July 2013 \ > 4

for potential business
risks related to the
environment

StanleyBlack&Decker




StanleyBlack&Decker

Global Approach

v' Manufacturing sites required to
reduce energy consumption by 6%
a year

LED lighting is king

Solar panels

ISO 50001 Certification

Green Mouse

Instantaneous energy measuring

VERT % 142

StanleyBlack&Decker n

AN NN
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StanleyBlack&Decker

LED Lighting Upgrade Energy Upgrades
Manufacturing Manufacturing
Milwaukie, OR Reynosa, Mexico

Electricity CUSUM [kWh] Results:

’ q * Cost: $898K
Results: oo } over 2 years
* Cost: $90K T . ROI: <3 yrs
($115,623 z « 4,179,304 kWh
rebate) ROI: <3 By0.000 annual reduction
yrs Fuooon | *2,882tons CO, —|of) B T
» 903,936 kwh | £ | $57K e efg'ss'_o“ : Repaired: 246
reduction greoo sloping reduction

7] H CUsSUM

« 343 tons CO, | ., Annual Savings ahows =—
reductin =5 || II II II il

,\&‘“’;@”" s i&i@”&\ﬁ \@\@}«a\ﬁ@”i o & i 7
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StanleyBlack&Decker

Wat er _ségv"g;eu Global Approach

_sa“ :,',g'f,;,-_ v' Manufacturing sites required to
Walers“aa{fé* reduce water consumption by 6% a

waters yeat

e SR, Sauese” Advances in plating line technologies

.....mrsavesavesaue,. _,,,,,;-water Water scarcity used in business

water g water. save
;:;i;,‘;‘ﬂ,“"water water?{% sa,esa!,,e.r development
Sanitary usage leveraged

.:[i:\'lill&l’s Ve waterSAVE =
Social responsibility

save wate "= SAVE save save water

= WSI.PI'—

D N N NI
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StanleyBlack&Decker ECOSMART VIDEO

- _—

.~ StanleyBlack&Decker ECOSMART .
=% \ ‘::’ 2

‘s‘ﬂr-?' W)
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THANK YOU!
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